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AMENDMENT OF SOLICITATION/MODIFICATION OF CONTRACT

Except as provided herein, all terms and conditions of the document referenced in Item 9A or 10A, as heretofore changed, remains unchanged and in full force and effect.

15A. NAME AND TITLE OF SIGNER (Type or print)

30-105-04EXCEPTION TO SF 30
APPROVED BY OIRM 11-84

STANDARD FORM 30 (Rev. 10-83)
Prescribed by GSA
FAR (48 CFR) 53.243

The purpose of this modification is to update the capabilities summary as requested by the contractor.

1. CONTRACT ID CODE PAGE OF  PAGES

1 3

16A. NAME AND TITLE OF CONTRACTING OFFICER (Type or print)

16C. DATE SIGNED

BY 05-Jul-2005

16B. UNITED STATES OF AMERICA15C. DATE SIGNED15B. CONTRACTOR/OFFEROR

(Signature of Contracting Officer)(Signature of person authorized to sign)

8. NAME AND ADDRESS OF CONTRACTOR  (No., Street, County, State and Zip Code)

9B. DATED (SEE ITEM 11)

X W9124Q-04-G-1015
10B. DATED  (SEE ITEM 13)

X

9A. AMENDMENT OF SOLICITATION NO.

15-Sep-2004
11. THIS ITEM ONLY APPLIES TO AMENDMENTS OF SOLICITATIONS

The above numbered solicitation is amended as set forth in Item 14.  The hour and date specified for receipt of Offer  is extended, is not extended.

Offer must acknowledge receipt of this amendment prior to the hour and date specified in the solicitation or as amended by one of the following methods: 
(a) By completing Items 8 and 15, and returning copies of the amendment; (b) By acknowledging receipt of this amendment on each copy of the offer submitted;
or (c) By separate letter or telegram which includes a reference to the solicitation and amendment numbers.  FAILURE OF YOUR ACKNOWLEDGMENT TO BE 
RECEIVED AT THE PLACE DESIGNATED FOR THE RECEIPT OF OFFERS PRIOR TO THE HOUR AND DATE SPECIFIED MAY RESULT IN  
REJECTION OF YOUR OFFER.  If by virtue of this amendment you desire to change an offer already submitted, such change may be made by telegram or letter, 
provided each telegram or letter makes reference to the solicitation and this amendment, and is received prior to the opening hour and date specified.

12. ACCOUNTING AND APPROPRIATION DATA (If required)

13. THIS ITEM APPLIES ONLY TO MODIFICATIONS OF CONTRACTS/ORDERS.
IT MODIFIES THE CONTRACT/ORDER NO. AS DESCRIBED IN ITEM 14.

A. THIS CHANGE ORDER IS ISSUED PURSUANT TO:  (Specify authority) THE CHANGES SET FORTH IN ITEM 14 ARE MADE IN THE
 CONTRACT ORDER NO. IN ITEM 10A.

B. THE ABOVE NUMBERED CONTRACT/ORDER IS MODIFIED TO REFLECT THE ADMINISTRATIVE CHANGES (such as changes in paying 
office, appropriation date, etc.) SET FORTH IN ITEM 14, PURSUANT TO THE AUTHORITY OF FAR 43.103(B).

C. THIS SUPPLEMENTAL AGREEMENT IS ENTERED INTO PURSUANT TO AUTHORITY OF:

X D. OTHER (Specify type of modification and authority)
FAR 43.103(a)(3)

E. IMPORTANT:   Contractor X is not,   is required to sign this document and return copies to the issuing office.

14. DESCRIPTION OF AMENDMENT/MODIFICATION  (Organized by UCF section headings, including solicitation/contract subject matter
 where feasible.)

10A. MOD. OF CONTRACT/ORDER NO.

P00002

2. AMENDMENT/MODIFICATION NO. 5. PROJECT NO.(If applicable)

6. ISSUED BY

3. EFFECTIVE DATE

30-Jun-2005
CODE

ARMY CONTRACTING AGENCY (ACA)
DIRECTORATE OF CONTRACTING
SFCA-SR-WS BLDG 143
WHITE SANDS MISSILE RANGE NM 88002

W9124Q 7. ADMINISTERED BY  (If other than item 6)

4. REQUISITION/PURCHASE REQ. NO.

CODE

COMMERCIAL MARKETING CORPORATION
REGINALD DALTON
9570 TWO NOTCH ROAD, SUITE 4
COLUMBIA SC 29201

1QNG7FACILITY CODE1QNG7CODE

guthrieed@wsmr.army.milEMAIL:505 678-4526TEL:

EDWIN D. GUTHRIE / CONTRACTING OFFICER
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SECTION SF 30 BLOCK 14 CONTINUATION PAGE  
         
SUMMARY OF CHANGES   
 
 
SECTION C - DESCRIPTIONS AND SPECIFICATIONS  
 
 
 
The following have been modified:  
         

GENERAL SCOPE OF BASIC ORDERING AGREMENT 
 
Commercial Marketing Corp. is a distributor for several lines of product including:  Food Service 
Equipment (commercial ovens, fryers, refrigerators) and Furniture (dorm and quarters, dining) and can 
provide design and installation of this equipment for food service facilities.  Other product lines include:  
Engineered products (construction, outfittings for marine vessels, mobile feeding kitchens, truck and van 
conversion kits, and aerospace cables); food and beverage distribution, and medical equipment 
distribution.  Commercial Marketing Corp. also provides Information Technology (IT) services including: 
Hardware, Web Hosting, Systems Engineering, Testing, program Management and Communications. 
 
Awards made to Commercial Marketing Corp., which incorporate the terms and conditions of this BOA, 
shall be covered by the following: 
 
NAICS Codes:  332321, 332999, 333312, 333922, 333924, 334111, 334112, 334113, 334290, 334310, 
334319, 335222, 335224, 337110, 337127, 337211, 337214, 423440, 423740, 424410, 541310, 541330, 
541340, 541512, 611420, 722330 
 
SIC Codes:  2434, 2522, 3442, 3499, 3535, 3556, 3582, 3631, 3633, 3731, 5021, 5023, 5046, 5141, 5963, 
7389, 8711, 8712 
 
Award Coding Information: 
TIN/EIN:  56-2200701 
DUNS:  178452384 
CAGE Code:  1QNG7 
Service Disabled Veteran Owned Small Business (SDVOSB) 
 
POC: 
Reginald Dalton, Food and Beverage Director 
PHONE:  (803) 699-4940 
FAX:  (803) 699-7128 
E-MAIL:  reggie@cmark.org 
WEB:  www.cmark.org 
 
Commercial Marketing Corp. accepts the Government Visa Credit Card. 
 
If the information above changes during the course of this BOA, the SDVOSB firm shall request a 
modification by contacting: franklina@wsmr.army.mil. 
 
In accordance with PL 108-183, titled Veterans Benefits Act of 2003, a contracting officer may award a 
sole source contract to a small business concern owned and controlled by service-disabled veterans.  
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Coordination with the SBA Office is not required.  Anticipated award price of a contract, including 
options, is limited to $3,000,000.00.  The BOA, with its terms and conditions, shall be referenced in each 
award. 
  
 
(End of Summary of Changes)  
 


